No. of Printed Pages : 3 Roll No...............

ED-2050(S)

B.Com. (Part-III)
Suppl. EXAMINATION, 2021

(Optional Group-II : Marketing Area)
Paper Second
INTERNATIONAL MARKETING
Time : Three hours
Maximum Marks : 75
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Attempt all the five questions. One question from
each Unit is compulsory. All questions carry equal
marks.
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Discuss the nature and scope of International
Marketing.
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What is ‘Brand’ ? Clear the importance of brand in
globalisation era. Give any two examples of
International brands for this.
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Explain Foreign Market Entry Mode in reference to
Indian Market.
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Unit-3
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What are the various methods of entry into the trade
in service ? Describe the structure of Global Service
Market.
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Discuss the role of direct mail and sales literature in
the field of International Promotion.
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Discuss the direct and indirect distribution channels
with their importance in International Marketing. 15
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Elaborate the selection and appointment of foreign

sales agents in International Market.
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Explain the trends in Indian Foreign Trade.
31AdT
OR
Fafa &= 9 a9t & qd o foh-fee fawai w ==l
HUT?
What are the various points that you would consider
before entering the export field ?



