
§·¤æ§ü / Unit-I

1. çßÂ‡æÙ-àææðÏ ·ð¤ ×ãUˆß ¥æñÚU âè×æ¥æð´ ·¤è çßßð¿Ùæ
·¤èçÁ°Ð çßÂ‡æÙ-àææðÏ ç·¤â Âý·¤æÚU ÕæÁæÚU àææðÏ âð
çÖ‹Ù ãñU?
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ÙôÅU Ñ âÖè ÂýàÙæð ´ ·ð¤ ©UîæÚU ÎèçÁ°Ð âÖè ÂýàÙæð ´ ·ð¤ ¥¢·¤
â×æÙ ãñ´ UÐ

Note : Answer all questions. All questions carry equal
marks.
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Discuss the importance and limitations of
marketing research. How does the marketing
research differs from market research ?

¥Íßæ / OR

çßÂ‡æÙ âê¿Ùæ @Øæ ãñU? ¥æÏéçÙ·¤ ÃØßâæØ ×ð´
§â·¤æ @Øæ ×ãUˆß ãñU? §â·ð¤ Âý·¤æÚU ÕÌæ§°Ð

What is Marketing information ? Define its
importance in modern business and describe
its types.

§·¤æ§ü / Unit-II

2. ÒÒàææðÏ ÂýÚU¿Ùæ ·¤æ çÙ×æü‡æ çßÂ‡æÙ àææðÏ Âýç·ý¤Øæ ×ð´
âÕâð ×ãUˆßÂê‡æü ¿ÚU‡æ ãñÐÓÓ ÃØæBØæ ·¤èçÁ°Ð

“In marketing research process formation of
research design is the most important step.”
Explain.

¥Íßæ / OR

çÙc·¤áæüˆ×·¤ °ß¢ ÂýØæð»æˆ×·¤ àææðÏ ÂýæM¤Âæð´ ·ð¤ Õè¿
@Øæ ¥¢ÌÚU ãñU? ÂýØæð»æˆ×·¤ àææðÏ ÂýæM¤Â ·ð¤ çßçÖ‹Ù
Âý·¤æÚUæð´ ·¤æð SÂcÅU ·¤èçÁ°Ð

What is the difference between the conclusive
and experimental research design ? Discuss
the various types of experimental research
design.
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§·¤æ§ü / Unit-III

3. °·¤ çß™ææÂÙ ·ð¤ âæÏÙ ·¤æ ¿éÙæß ·¤ÚUÌð â×Ø
ç·¤Ù-ç·¤Ù Ìˆßæð´ ÂÚU çß¿æÚU ç·¤Øæ ÁæÙæ ¥æßàØ·¤
ãUæðÌæ ãñU?

What factors should be taken into account
while selecting a suitable media of
advertisement ?

¥Íßæ / OR

çßÂ‡æÙ àææðÏ ·ð¤ â¢»ÆUÙ ·¤è Âýç·ý¤Øæ ·¤æð çßSÌæÚU âð
â×Ûææ§°Ð âæÍ ãUè ØãU Öè SÂcÅU ·¤èçÁ° ç·¤
çßÂ‡æÙ àææðÏ â¢»ÆUÙ ·ð¤ ÂýçÌ ·¤`ÂÙè ·¤æ
â¢»ÆUÙæˆ×·¤ ÎëçcÅU·¤æð‡æ @Øæ ãUæð â·¤Ìæ ãñU?

Explain in detail the procedure of marketing
research organisation. Also make it clear as
to what can be company’s organizational
approach towards marketing research
organization.

§·¤æ§ü / Unit-IV

4. çßÂ‡æÙ çÙØ˜æ‡æ ·¤è çßçÖ‹Ù Ì·¤Ùè·¤æð´ ·¤æ â¢çÿæŒÌ
ß‡æüÙ ·¤èçÁ°Ð

Explain briefly the various techniques of
controlling marketing operations.

¥Íßæ / OR
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¥çÖÂýðÚU‡æ àææðÏ @Øæ ãñU? §â·ð¤ ×ãUˆß °ß¢ âè×æ¥æð´
·¤è çßßð¿Ùæ ·¤èçÁ°Ð

What is Motivation Research ? Explain its
importance and limitations.

§·¤æ§ü / Unit-V

5. Òçß™ææÂÙ àææðÏÓ ÂÚU °·¤ çÅUŒÂ‡æè çÜç¹°Ð

Write a note on ‘Advertising Research’.

¥Íßæ / OR

¥æÁ·¤Ü ©UˆÂæÎ àææðÏ ·¤æð §ÌÙæ ¥çÏ·¤ ×ãUˆß @Øæð´
çÎØæ ÁæÌæ ãñU? ©UˆÂæÎ àææðÏ ·ð¤ ×æ»üÎàæü·¤ çâhæ¢Ìæð´
·¤æð â×Ûææ§°Ð

Why so much importance is given to product
research these days ? Explain the guiding
principles of product research.
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