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M.Com. 4th Semester
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Optional—Specialization
Group - A
Marketing
Paper - III

Marketing Research

Time : Three Hours] [Maximum Marks : 80
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Note : Answer all questions. All questions carry equal
marks.
ZehTE / Unit-1

1. fauom-wiy & "ed oiR diwieii &t foa=m
ST | faquE-y ff9 gR InR Wy 9
fim %2

DRG 6 (4) (Turn Over)



(2)

Discuss the importance and limitations of
marketing research. How does the marketing
research differs from market research ?
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What is Marketing information ? Define its
importance in modern business and describe
its types.
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“In marketing research process formation of
research design is the most important step.”
Explain.
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What is the difference between the conclusive
and experimental research design ? Discuss
the various types of experimental research
design.
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What factors should be taken into account
while selecting a suitable media of
advertisement ?
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Explain in detail the procedure of marketing
research organisation. Also make it clear as
to what can be company’s organizational
approach  towards  marketing  research
organization.
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Explain briefly the various techniques of
controlling marketing operations.
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What is Motivation Research ? Explain its
importance and limitations.
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Write a note on ‘Advertising Research’.
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Why so much importance is given to product

research these days? Explain the guiding
principles of product research.
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